
Easter sales

All about eggs
Easter is two weeks later than last year, which 
gives retailers more chance to grow sales during 
the lead-up to the event. However, it’s essential to 
have the right range to grab customer attention. 

Top tips for boxed  
egg sales
l  Get creative with your displays in store  

to grab attention.
l  Stock up on the bestselling core lines.
l  Make sure you have availability right up  

to Easter Sunday.
l  Provide a value offering for last-minute 

purchases but also encourage trade up. 
l  Stocking new products can really  

engage shoppers.

Put on a show
Create in-store theatre to grab attention 
with seasonal window decorations and 
colourful bunting, and share pictures on 
your social media channels. Follow this 
theme through the store with POS, 
shelf-edge strips and clip strips to 
direct customers easily to your Easter 
products throughout the store. Create 
gondola-end displays and stack up 
boxed Easter eggs to attract attention if 
you have the space. Don’t forget to site 
impulse confectionery at secondary 
sites to drive up impulse purchases.

Sources: *Kantar World Panel Take Home Easter Confectionery 2020; **Lumina Intelligence 
Convenience Tracking Programme w/c 15.03.21, w/c 22.03.21, w/c 29.03.21

Cracking

Make the most of the Easter selling period by 

stocking the right products at the right time.  

With 84% of customers buying Easter 

confectionery with the intention of buying again 

before the event*, it is important to make sure that 

you are stocking the most popular self-eat treats now, 

such as Cadbury Creme Egg and Maltesers Bunny – 

this will put you in a great position to capitalise on 

repeat purchases.

In fact, more than half of Easter confectionery is 

consumed before Easter and two out of three people 

buy Creme Eggs for non-Easter-related occasions, 

making them the must-stock product this spring**. 

Easter confectionery shoppers look to buy a brand 

they recognise, so stocking the bestsellers is crucial**.

They spend more too. Their basket spend is 43% 

higher than the average**, so these are valuable 

customers to entice into your store with a great range 

of Easter treats. 

Seasonal advice from

Follow these simple steps for 
your best Easter sales yet
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Seasonal advice from

Classic lunch
Show customers you have everything they  
need for that all-important Easter lunch by 
highlighting the essentials including fresh or 
frozen vegetables and Yorkshire puddings, mint 
sauce, gravy, desserts, custard and creams, ice 
cream and a range of soft and alcoholic drinks. 
Don’t forget tin foil and clingfilm. Gifting

Premium gifting will be in demand as 
customers look for ways to treat friends and 
family. As well as chocolates and confectionery, 
showcase your selection of fresh flowers, wine 
and prosecco. For customers looking to 
celebrate the occasion, merchandise a 
selection of premium alcohol, including lagers, 
ciders and spirits. For those buying to take to 
lunch, make sure you have plenty of chilled and 
ready-to-drink bottles available.

Easter baking
Spring is a popular time for home baking and 
you can take a slice of the pie by merchandising 
your core range of essentials for Easter bakes. 
Flour, butter, sugar, eggs, baking powder, 
flavourings and decorations are all key to show 
customers you have what they need for when 
they want to get creative in the kitchen.

Always stock new 
seasonal products 

for customers looking for 
something different

Advertise your offers and 
promotions to show great value

TOP 
TIP

Source: Nielsen Total Market excl. discounters 
20 wks to 12.11.20

Cadbury Mini Eggs 
80g bag was the 
number-one 
product across all 
Easter SKUs in 2020

Focus on…
Hanging bags are a key format to focus 
on as they perform well year-on-year. 

54% of 
shoppers buy 
Easter 
confectionery 
from a 
secondary 
location
Source: Snackchat, 
Understanding Easter Shopper 
Behaviour, April 2021
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