
95% of households 
purchased from the world 

foods category in 2021

The most popular 
cuisines to create at 

home are Indian, Italian 
and Oriental

Sales of oriental products 
grew at a faster rate  
than others in 2021

81% of households 
bought rice in 2021

Source: Nielsen Scantrack 52 w/e 01.01.22

World foods 
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With sales of more than £1.5 billion, the  

world foods category has proved to be  

a hit with customers wanting to create 

their favourite dishes at home, particularly during 

lockdown when restaurants and takeaways were 

closed. In fact, the world foods category has grown  

in value ahead of the rest of grocery and this trend  

is showing no sign of slowing down. 

“Appetites for world foods and spices have 

grown,” says Blonnie Walsh, Senior Insights Manager 

at Lumina Intelligence. “More than 

half of shoppers are more 

interested in trying new world 

foods than they used to be. Plus, 

this trend is set to continue: 

almost half of shoppers are 

planning on buying more 

world foods in  

the next year. 

Follow our good, better, best guide to increasing your world foods sales

Tempt your  
customers with
world foods

“Meanwhile, 50% of shoppers believe that shops 

don’t stock a wide enough variety of world foods,  

so there’s opportunity there.”

Community focus
When looking at your world foods range, it makes 

sense to start by looking at your community. In 

addition to the more mainstream world foods, such 

as Italian, Indian, Mexican and Chinese, is there a 

demand for a particular nationality, such as Polish, 

Turkish or Caribbean? If so, talk to your local 

wholesaler and stock up on those 

products so you can become a 

destination store for those cuisines. 

Remember to tell your customers 

all about your world foods offer 

on your social media 

channels and by using 

in-store signage. 

Inspire your 
shoppers 
Visit Plan for Profit to 
identify the bestselling 
world foods, such as 
sauces, meal kits,  
sides and snacks.

https://www.planforprofit.co.uk/pfp-grocery-non-food-chilled-frozen-2021-22/


Good
l  Cooking sauces and jars are a simple and effective 

way to create dishes at home. Stock up on the 
bestselling brands and merchandise them together 
by cuisine alongside pouches, rice and pasta. 

l  The frozen category includes plenty 
of easy world foods such as pizza, 
garlic bread, stir-fry vegetables, 
spring rolls, samosas and falafel. 

Make the most of this huge opportunity by following our good, better, 
best guide to inspiring your customers with the right products

Click to see the 
bestselling brands

Better
l  Provide customers with easy-to-prepare meal 

kits for curries, fajitas and enchiladas and stock 
up on the fresh and chilled ingredients that are 
required, such as onions, peppers, mushrooms, 
chicken and minced beef. 

l  Merchandise products together to provide 
instant inspiration for your customers. 

l  Side dishes are a great way to increase sales, 
such as tortilla chips, prawn crackers, garlic 
bread, poppadoms and naan breads.

l  Don’t forget the condiments such as soy sauce, 
sour cream, salsa, chutney and pickles. 

Best
l  Elevate your offer with paired drinks such as Cobra bottled 

beer to compliment an Indian curry and Tiger bottled beer 
with Thai and Chinese dishes. Don’t forget the bestselling 
soft drinks and a range of red, white and rosé wines. 

l  Grab customers’ attention with eye-catching in-store 
theatre to inspire their meal for tonight and make it too good 
to miss with a multibuy deal, including sides and a drink.
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Use your social media to fire up your customers’ 
imaginations. Share images of dishes and let your 

customers know you have all the ingredients they need

TOP 
TIP


